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Mapping Graphic Design History in Switzerland veröffentlicht 

erstmals elf ausgewählte Texte von Autoren aus den deutsch-, 

französisch- und italienischsprachigen Gebieten der Schweiz 

zu Produktion, Vermittlung und Konsum visuell gestalteter 

Artefakte und Prozesse sowie den daraus hervorgegangenen 

Diskursen.

Das Buch diskutiert angewandte theoretische und metho-

dische Ansätze für die historische Forschung im Bereich 

Grafikdesign, unterstützt die Entwicklung von Grafikdesign-

geschichte als Forschungsfeld in der Schweiz und macht die-

sen Diskurs für Forscherinnen und Grafikdesigner im In- und 

Ausland zugänglich.

Die Texte werden durch etwa 100 farbige, grossteils unver- 

öffentlichte Abbildungen illustriert. Neben diesen wissen-

schaftlichen Beiträgen enthält die Publikation drei Bild-

strecken montiert aus historischem Bildmaterial sowie ein 

umfangreiches Literatur- und Medienverzeichnis zum Grafik-

design in der Schweiz.

Mit einem Vor- und Nachwort der Herausgeber sowie 

Beiträgen von Constance Delamadeleine, Davide Fornari, 

Roland Früh, Invar-Torre Hollaus, Barbara Junod, Leslie 

Kennedy, Robert Lzicar, Corina Neuenschwander, Franziska 

Nyffenegger, François Rappo, Michael Renner, Bettina Richter, 

Teal Triggs, Amanda Unger, Peter Vetter; 

Gestaltung der Bildstrecken von Diana Iennaco, Marina Prado 

und Leonardo Signori 
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Fig. 4.11

Ernst Keller, different clichés from different periods. 

Fig. 4.12

Ernst Keller, clock-face and bell inscription, Church of Saint Peter, Zurich, 1927. 

Fig. 4.13

Student work, author and year unknown.

Fig. 4.14

Works by Ernst Keller and students, year unknown.
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Motivation

The above-mentioned observations are leading to the conclusion that between 
the time of the turn of the century and the 1930s, new didactic forms of me-
diation and teaching, especially in the design area, were slowly implemented. 
In Switzerland, which had no classical academies (except in Geneva), the 
Kunstgewerbeschulen were founded approximately in 1870. These institutions 
started to find their own way of transmitting knowledge and craftsmanship 
and disrupted the classical academic tradition. If we look at the graphic de-
sign education, then we cannot avoid Ernst Keller, who had begun to build 
systematically his own way of teaching since 1918.

The question which arises is: What influenced the idea of change, and 
later the refinement to redefine the established didactical concepts? The very 
few surviving statements of Keller, and the list of the very influential design-
ers who studied with Ernst Keller, indicate a substantial change. When Ernst 
Keller claims that creative solutions emerge from the content of the problem, 
or that it is not a question of a specific style, then this points at concepts that 
are not present in the classical and academic education repertoire.

“Keller never attached importance to easily recognizable features of style 
either in his own work or in that of his students. He rejected every-
thing that smacked of mere routine. It was his belief that every graphic 
design problem must be solved out of its own specific requirements. 
The key to an assignment, and the final form taken by the design, must 
always be south in the given subject matter and function. The merely 
external characteristics that distinguish a ‘style’ were thereby eliminated.”  
(Rotzler 1976: 118)

Objectives 

The aim of this project is to investigate reasons and arguments on how Ernst 
Keller structured his teaching, which didactic principles guided him, and 
how his methods have been developed and refined over time. One important 
aspect seems to be his strong personality, and not only what he transmitted 
to his students, but also his very personal way of teaching. If we could answer 
these questions, maybe only in part, it should be possible to understand the 


